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BCA HISTORY AND PROGRAMS

Americans for the Arts is the nation’s leading nonprofi t organization for advancing 
the arts in America. Celebrating its 50th year of service in 2010, it is dedicated 
to representing and serving local communities and creating opportunities for 
every American to participate in and appreciate all forms of the arts. To stimulate 
business support for the arts in America, Americans for the Arts merged 
operations with the Arts & Business Council Inc. and the Business Committee 
for the Arts (BCA) to become the strongest national private sector arts advocacy 
organization in the country. Americans for the Arts stimulates partnerships 

between the arts and business through programs such as Business Volunteer 
for the Arts, the National Arts Marketing Project, BCA Forum For New Ideas 
Series, THE BCA TEN, and strategic alliances with organizations such as The 
Conference Board. 

Business Committee for the Arts, Inc. (BCA) was founded in 1967 by David 
Rockefeller to encourage businesses to support the arts. At that point in time, 
business was giving $22 million to the arts, most of which was given to symphony 
orchestras and museums. In 2007, BCA’s triennial national survey revealed 
business support to the arts had increased to a record $3.16 billion and arts 
organizations receiving support ranged from traditional to cutting-edge.

BCA also encourages businesses to expand their support beyond grantmaking 
to marketing, advertising, public relations initiatives, and sponsorships. Many 
of these creative partnerships are recognized by THE BCA TEN, the BCA Hall of 
Fame, and the BCA Leadership Award.  

BUSINESS COMMITTEE FOR THE ARTS AFFILIATES

ArtsKC Business Programs
Kansas City, Missouri

Colorado Business Committee for the Arts
Denver, Colorado

Montgomery Area Business Committee for the Arts
Montgomery, Alabama 

New Hampshire Business Committee for the Arts
Concord, New Hampshire 

North Texas Business for Culture and the Arts
Dallas, Texas 

Northwest Business for Culture and the Arts
Portland, Oregon 

Potomac Business Committee for the Arts
Woodbridge, Virginia 

Tampa Bay Business Committee for the Arts
Tampa, Florida 

ARTS & BUSINESS COUNCIL AFFILIATES 

Arts & Business Council of Chicago 
Chicago, Illinois 

Arts & Business Council of Greater Boston
Boston, Massachusetts 

Arts & Business Council of Greater Nashville
Nashville, Tennessee

Arts & Business Council of Greater Philadelphia   
Philadelphia, Pennsylvania

Arts & Business Council of Greater Phoenix   
Phoenix, Arizona

Arts & Business Council of Miami
Miami, Florida 

Arts & Business Council of New York
New York, New York

Arts & Business Council of Rhode Island
Providence, Rhode Island

Arts & Business Council of Sacramento
Sacramento, California

PRIVATE SECTOR NETWORK

Americans for the Arts is committed to building private-sector support for the 
arts. A network of Arts & Business Council affi liates and Business Committee 
for the Arts affi liates works to achieve this goal on the local level.  

Across the country, the Private Sector Network has been hard at work recognizing 
business leaders in their communities for key contributions to the arts, offering 
leadership training, seminars, and workshops to business and arts professionals, 
and producing forums and panel discussions to stimulate conversation about 
the intersection between business and the arts locally. 

The recently formed Private Sector Council comprised of United Arts Funds, 
Arts & Business Councils, and Business Committee for the Arts is designed to 
provide advice and guidance on the planning and execution of programs and 
services that advance private-sector support for the arts. 

BUSINESS COMMITTEE FOR THE ARTS AFFILIATES

ArtsKC Business Programs
Kansas City, Missouri

Colorado Business Committee for the Arts
Denver, Colorado

Montgomery Area Business Committee for the Arts
Montgomery, Alabama

New Hampshire Business Committee for the Arts
Concord, New Hampshire

North Texas Business for Culture and the Arts
Dallas, Texas

Northwest Business for Culture and the Arts
Portland, Oregon

Potomac Business Committee for the Arts
Woodbridge, Virginia

Tampa Bay Business Committee for the Arts
Tampa, Florida 

ARTS & BUSINESS COUNCIL AFFILIATES

Arts & Business Council of Chicago
Chicago, Illinois

Arts & Business Council of Greater Boston
Boston, Massachusetts

Arts & Business Council of Greater Nashville
Nashville, Tennessee

Arts & Business Council of Greater Philadelphia  
Philadelphia, Pennsylvania

Arts & Business Council of Greater Phoenix  
Phoenix, Arizona

Arts & Business Council of Miami
Miami, Florida

Arts & Business Council of New York
New York, New York

Arts & Business Council of Rhode Island
Providence, Rhode Island

Arts & Business Council of Sacramento
Sacramento, California
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THE BCA TEN 2005 - 2009 THE BCA TEN 2009 

Adobe Systems Incorporated
San Jose, California

Applied Materials
Santa Clara, California

Arketype Inc.
Green Bay, Wisconsin

Brainforest Inc.
Chicago, Illinois

Dollar Bank
Pittsburgh, Pennsylvania

Duke Energy
Charlotte, North Carolina

Hanesbrands Inc.
Winston-Salem, North Carolina

Reliance Standard Life Insurance Company
Philadelphia, Pennsylvania

UMB Financial Corporation
Kansas City, Missouri

Williams & Fudge Inc.
Rock Hill, South Carolina

JUDGES

Hugh Davies
Director

Museum of Contemporary Art San Diego

Leslie E. Sabbath
Senior EVP

Comerica Bank

Gary Gradinger
President

Golden Star, Inc 

MD Michaelis
Chairman

Emprise Bank

Margot Knight
President & CEO

United Arts of Central Florida, Inc.  

THE BCA TEN 2005
  
American Airlines
Dallas/Fort Worth, Texas

American Century Investments
Kansas City, Missouri

Deere & Company
Moline, Illinois

Meredith Corporation
Des Moines, Iowa

Norfolk Southern Corporation
Norfolk, Virginia

Shugoll Research
Bethesda, Maryland

The First American Corporation
Santa Ana, California

United Technologies 
Corporation 
Hartford, Connecticut

Vinson & Elkins LLP
Houston, Texas

Wells Fargo & Company
San Francisco, California

THE BCA TEN 2006 

Advanta 
Spring House, Pennsylvania 

Bison Financial Group
Lafayette, Indiana

The Boeing Company
Chicago, Illinois 

Fort Worth Star-Telegram 
Fort Worth, Texas

HCA 
Nashville, Tennessee 

I.W. Marks Jewelers LLP
Houston, Texas

Lincoln Financial Group 
Philadelphia, Pennsylvania 

The PNC Financial 
Services Group, Inc. 
Pittsburgh, Pennsylvania 

Sabroso Company
Medford, Oregon 

Time Warner Inc. 
New York, New York

THE BCA TEN 2007

The Boeing Company
Chicago, Illinois

The Boldt Company
Appleton, Wisconsin

Deutsche Bank
New York, New York

Gibson Guitar Corp.
Nashville, Tennessee

Masco Corporation 
Taylor, Michigan

McQuiddy Printing Company 
Nashville, Tennessee

Qualcomm Incorporated
San Diego, California

Shell Exploration 
& Production Company
Houston, Texas

Shugoll Research
Bethesda, Maryland

The Travelers Companies, Inc.
St. Paul, Minnesota

THE BCA TEN 2008 

Anadarko Petroleum 
Corporation
Houston, Texas

Brown-Forman Corporation
Louisville, Kentucky

Emprise Bank
Wichita, Kansas

First Tennessee
Memphis, Tennessee

H&R Block, Inc.
Kansas City, Missouri

Limited Brands, Inc.
Columbus, Ohio

Northwestern Mutual
Milwaukee, Wisconsin

Sweetwater Sound, Inc.
Fort Wayne, Indiana

Wachovia
Charlotte, North Carolina

Zions First National Bank
Salt Lake City, Utah
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“Through our support of the arts, we’re investing in innovation. A vibrant arts scene fosters 
an atmosphere of creativity—the kind that brings new ideas into workplaces and classrooms, 
stimulating communities and preparing youth for tomorrow’s challenges. Our employees 
and the Adobe Foundation are proud of the positive impact we have by championing 
creative expression.”

-SHANTANU NARAYEN, PRESIDENT AND CEO, ADOBE SYSTEMS INCORPORATED; BOARD OF DIRECTORS, ADOBE FOUNDATION

Adobe Systems Incorporated, San Jose, California 

Nominated by Arts Council Silicon Valley

At the core of Adobe’s commitment to corporate social responsibility is a belief 
that acting responsibly and giving back provides long- term, sustainable benefi ts 
to local communities. Adobe has a long history of championing the arts and 
creativity, and a strong track record of supporting the community—a track record
that translates not only into funding, but into resources, programs, and technology 
that inspire creativity and the arts in communities in which Adobe operates.

In 2008, Adobe granted approximately $3.3 million to the arts, approximately 
48 percent of its grants budget. In addition, Adobe provided over $5 million 
dollars in software to arts and cultural organizations. 

Adobe’s belief that teens in underserved communities can “create with purpose” 
spurred the company in 2006 to establish Adobe Youth Voices (AYV), a center-
piece of the company’s corporate social responsibility agenda. Just as Adobe 
technology empowers creative professionals to produce the best work possible, 
the same software given to youth has an equally powerful impact. Already, 
thousands of students from more than 30 countries have engaged in AYV 
to create original, thought-provoking content on topics ranging from domestic 
violence and eating disorders to environmental degradation and the 
impacts of war. 

Adobe provides underserved youth with the tools to share their stories within 
their communities, while also giving them opportunities to build valuable 
21st-century collaboration and communication skills. The results are often 
transformative, with students earning national and international recognition 
for their work and amassing skills to succeed in a competitive global economy.

Recently, young AYV fi lmmakers in South Africa captured the harsh reality mothers 
face raising children alone in the township where they live. While highlighting the 
families’ hardships, the fi lmmakers also succeed in celebrating each mother’s 
resilience in overcoming the struggles of daily life. This short fi lm was selected 
as part of Youth Producing Change, the fi rst exclusively youth-produced program 
of short fi lms at the Human Rights International Film Festival. 

Partnering with media organizations, fi lm festivals, and leading advocates for 
free expression such as MTV, PBS, The Black Eyed Peas Peapod Foundation, 
and others, Adobe continues to expand the venues for sharing these teens’ 
fresh perspectives.

The Adobe Design Achievement Awards, recognized as one of the world’s most 
prestigious student design and fi lm competitions, celebrates student achievement 
refl ecting the powerful convergence of technology and the creative arts. The 
competition—which showcases individual and group projects created with 
Adobe creative software—honors the most talented and promising student 
graphic designers, photographers, illustrators, animators, digital fi lmmakers, 
developers, and computer artists from top institutions of higher education. 

In 2009 the Adobe Design Achievement Awards received a record-breaking 
number of submissions totaling more than 3,300 from students in 37 countries, 
culminating in a celebration of the winners at the Icograda World Design 
Congress in Beijing, China.

Adobe supports organizations with a focus on creating and exhibiting visual and 
multimedia art. And, through Adobe volunteer programs, employees strengthen 
arts in the community. 

Adobe has sponsored the 01SJ Biennial: A Global Festival of Art on the Edge and 
is a founding sponsor of 1st ACT Silicon Valley, a collaborative whose mission 
is to inspire leadership, participation, and investment at the intersection of art 
and technology. In addition, Adobe created rich internet applications for the 
California Museum, as well as collaborating on galleries with The Tech Museum 
and The Chabot Museum.

Adobe encourages employee art contests, displays artwork in the corporate 
offi ces, and matches employee gifts to the arts. At an employee photo contest in 
the San Francisco offi ce, more than 85 employees participated. At the preview 
reception, one employee said, “I am honored to have this opportunity, I’ve been 
a photographer for years and I’ve never had chance to exhibit my work until now.” 

Looking to the future, Adobe will continue to demonstrate its commitment to 
local communities by supporting programs and partnerships that promote arts 
and culture. Leveraging human, technological, and fi nancial resources, Adobe 
is committed to driving social change and improving the communities in which 
we live and work.
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Adobe Foundation Grantee, Global Lives, shooting in Sarimukti Village, 
Indonesia. Global Lives is an innovative video production and installation 
project, highlighting diversity and fostering global connection and creativity. 
(right) Participants in Adobe Youth Voices program in action. The Adobe 
Youth Voices program gives youth the opportunity to express themselves 
and make positive contributions in their community.

(above) ArtsEnhance conference participants in hands-on software 
training sessions led by Foothill College Krause Center of Innovation 
staff. (left) Diem Jones, Director of Programs for Arts Council Silicon 
Valley, delivering welcoming remarks at the ArtsEnhance conference, 
funded by Adobe.
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As a global company headquartered in Silicon Valley, CA, Applied Materials has 
supported its community for more than 30 years. Applied Materials focuses its 
arts support on traditional “anchor” organizations as well as programs that 
take art and culture outside traditional settings to reach people of diverse 
backgrounds; expose youth to artistic expression and creativity; support the 
infrastructure of small- and mid-sized organizations, and encourage cross-sector 
collaboration and visionary leadership 

Chairman and CEO Mike Splinter serves on the Leadership Advisory Council 
of 1st ACT, a cross-sector collaborative whose mission is to inspire leadership, 
participation, and investment at the intersection of art and technology in Silicon 
Valley, CA. Applied Materials encourages employees’ arts support throughout 
the country by matching charitable contributions to arts and other nonprofit 
organizations up to $2,000 and by contributing grants of $250 to organizations 
where employees volunteer up to 20 hours. 

Applied Materials celebrates artistic and innovative achievements from diverse 
cultures. Recent projects that promote cross-cultural understanding include Chicano 
theater presented by Teatro Vision; Austin Fine Arts Alliance’s Art City Austin Festival; 
and Cinequest, one of the top ten fi lm festivals in North America. 

Based on the belief that increasing young people’s exposure to the arts will 
enrich their lives, promote development of new skills, increase critical thinking, 
and produce the next generation of creative thinkers for the community and for 
the workforce of the future, Applied Materials supports arts education outreach 
programs targeting underserved students. Programs funded by Applied Materials 
include: TheatreWorks for Schools, an experiential classroom workshop series 
that emphasizes improvisation, scene writing, and performing; internships 

at the Austin Film Society; Team Slam Poetry League and digital photography 
training at Movimiento de Arte y Cultura Latino Americana; and the painting of 
public murals under the direction of artists in underserved communities with 
the Music & Mural Arts Project.

To increase marketing and ticket sale support for local arts organizations, Applied 
Materials supported the development and marketing of Artsopolis.com. This 
online resource offers listings for arts-related jobs; workshops; auditions; volunteer 
opportunities; individual artist profi les; full price ticketing; and eSavers, a weekly 
e-mail offering half-price tickets to arts events in Silicon Valley. 

Now in its eighth year, Applied Materials’ “Excellence in the Arts” grants program, 
managed in cooperation with Arts Council Silicon Valley, serves as a model
public-private partnership. Grants target the organizational capacity needs of small- 
and mid-sized arts organizations through project support and technical assistance. 

Applied Materials makes the arts accessible to its employees and their families. 
Past programs include offering employees and their families free admission 
to six different museums in Silicon Valley during “Museum Month” in May. It 
also has invited local choral groups and symphony musicians to perform for 
employees during lunchtime performances at the company’s headquarters. 
Through the Art@Applied program, the company formed partnerships with 
local and international organizations to increase awareness of new artists, 
innovative subjects, cross-cultural influences, and a deeper appreciation 
for diversity. Shows have been produced by and mounted at Applied Materials 
for its employees and the community.

“The arts play a vital role in building community—bringing together diverse people in shared 
experiences that transcend boundaries and foster understanding. Applied Materials and its 
Foundation proudly support arts and cultural organizations that spark the imagination and 
drive the development of new ideas that improve the way we live.” 

- MIKE SPLINTER, CHAIRMAN AND CEO, APPLIED MATERIALS, INC.

Applied Materials Inc, Santa Clara, California 

Nominated by San Jose Opera
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(top left) Finale -  Opera San Jose 2008 production of Mozart’s The Magic Flute. Photo Pat Kirk. (top center) Opera San Jose 2009 production of Bizet’s Carmen. Photo Pat Kirk. (top right) Finale and Vert -  Opera San Jose 2008 
production of Mozart’s The Magic Flute. Photo Pat Kirk. (center) Duel - Opera San Jose 2006 production of Gounod’s Roméo et Juliette. Photo Pat Kirk. (bottom left) National choral convention - Silicon Valley Gay Men’s Chorus. 
Photo Joel Bartlett. (bottom center) Tutu Making Seminar - Ballet San Jose. Photo Audrey Wong. (bottom right) Bi-lingual Chicano Theatre - Teatro Vision.  Photo Ibarionex Perello. 
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Art and design is fundamental to Arketype’s business and mission. The com-
pany has supported the arts with approximately $1.7 million in sponsorships 
and in-kind time and talent since 1992. Arketype’s core philosophy is the 80/20 
rule—80 percent of time is spent on billable projects and 20 percent of time is 
spent providing in-kind design, video, and multimedia work to the community. 

In 2008, at the invitation of Lt. Gov. Barbara Lawton, Arketype President Jim 
Rivett joined The Wisconsin Task Force on Arts and Creativity in Education 
whose mission is to ensure Wisconsin cultivates a creative workforce to effectively 
compete in a 21st-century global economy. For the past four years, company 
founder Paul Meinke has served on the Wisconsin Arts Board, a state agency 
dedicated to engaging citizens in the creative process.

Meinke serves on the board of the Weidner Center Presents, a nonprofi t collaborating 
with University Wisconsin-Green Bay in programming for the Weidner Center 
for the Performing Arts. Rivett sits on the board of the Meyer Theatre, where 
Arketype supported the feasibility study to restore the 1930s theater and donated 
strategic and creative services. Rivett and Arketype have remained integral 
players in the Meyer Theatre’s fundraising, revitalization, and branding identity. 
The company annually sponsors performances at the Meyer Theatre and Weidner 
Center for the Performing Arts and provides employees and clients with tickets 
and invitations to performances.

When the Meyer Theatre or other arts organization need to boost ticket sales or 
attendance, they know Arketype will help brainstorm marketing tactics including 
the popular car magnets. Arketype is notorious for turning employee cars into 
billboards promoting local arts events. 

In 2006, Arketype started Respectacles to honor Martin Luther King, Jr. Day with 
service. Employees promote messages of respect, tolerance, and peace through 
stories and skits performed for second-graders. Books about diversity are donated 
to the schools’ libraries and students receive “Respectacles”—glasses that 
encourage empathy, understanding, and respect for others. Arketype creates an 
annual Respectacles poster distributed to clients, community leaders, students, 
and teachers. “Advertising is more than just promoting products,” said Rivett, 
“Creativity can inform, educate, and change the direction of a community.”

During the Meet the Artist series at Danz Elementary School, Rivett dresses up 
as Vincent Van Gogh and paints for the students while a partner discusses the 
artist and students ask “Van Gogh” questions. Rivett has portrayed the artist 
for students at Danz and other elementary schools.

Other Arketype partnerships include The Einstein Project’s Butterfl ies on Parade, 
Bruce Nauman and Masters of American Comics at the Milwaukee Art Museum; 
KRAZY! The Delirious World of Anime + Comics + Video Games + Art at the 
Vancouver Art Gallery; and the 40th Anniversary Gala and Bruce Mau’s Massive 
Change exhibit at the Museum of Contemporary Art—Chicago.

“Arketype values the integral relationship between creativity, the arts, and business. That 
relationship plays an increasingly important role in an emerging global economy, by igniting 
man’s passion to express new ideas, and by continuing to enrich our cultural heritage. It fuels, 
drives, and supports entrepreneurial ingenuity, innovation, and differentiation. Through 
Arketype’s support of the arts, we enable our community to fl ourish by partnering with artistic 
initiatives that struggle or compete for the recognition they need to thrive.”

-JIM RIVETT, PRESIDENT/CREATIVE DIRECTOR, ARKETYPE, INC.

Arketype Inc., Green Bay, Wisconsin
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(top) Sam Brooker, Ruby Amanfu, and Jeremy Lister perform at Arketype-sponsored concert in the historic Meyer Theatre. (right and bottom left) Arketype’s gratis design 
work takes poster form to promote concerts, performances, or its annual Martin Luther King, Jr. Day celebration. (middle) Arketype inspires kids through design and its 
Respectacles program. (right) Victoria Vox at Arketype-sponsored concert in the historic Meyer Theatre. (bottom right) Westbound is a full-length, feature documentary 
produced by Arketype showcasing hobo and tramp art.
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Brainforest is a Chicago creative agency that believes in giving back to the 
community through pro bono design work for worthy causes, supporting individual 
team members with charity fundraisers, and through its main philanthropic 
initiative, BFriend. BFriend is a Brainforest developed nonprofi t that encourages 
and supports a variety of programs for underserved children and families. Its 
main initiative, Creative Pitch, gathers unused and unwanted art materials 
from the Chicago creative community and makes those materials available, 
free of charge, to art educators.

Since the program began almost four years ago, Creative Pitch has served 
more than 75 schools and learning centers, benefi tting thousands of students. 
The program is fully funded by Brainforest which donates 500 square feet of 
warehouse space adjacent to its studio; provides all of the creative for its 
award-winning marketing materials; and pays out-of-pocket costs including 
utilities, travel, and website maintenance. Brainforest staff and other community 
volunteers work with teachers, sort materials, and conduct classroom visits 
to assess the program’s success. 

Brainforest involves its clients, vendors, and other partners in the program 
as well by promoting Creative Pitch in every issue of Brainforest’s newsletter, 
Roots. The company’s vendors are some of its biggest contributors of paper, 
fabric, binders, pens, and many other high-quality donations, and Brainforest 
clients love working with a fi rm that believes in volunteerism and community 
service. The company encourages other creative agencies to get involved and 
works hard to include design students as well. Brainforest partner and Creative 
Pitch Executive Director Dian Sourelis speaks at colleges and universities nationwide, 
encouraging the next generation of designers, architects, and product designers 
to get involved and make a difference. 

In addition to donating art supplies to schools, Brainforest also contributes to youth 
shelters, Headstart programs, art therapy groups, and scouting troops. In these 
lean economic times, the company is a valuable resource for quality art supplies. 

The arts are also integrated into the Brainforest work environment. The partners 
of Brainforest, Nils Bunde and Dian Sourelis, are art collectors and the studio is 
fi lled with an eclectic mix of works from both local and international artists. In 
addition, Dian is a fi ne artist who shows her work nationally several times a year.

“Brainforest is a creative agency that believes that art is a vital part of our world, our community, 
and our children’s education. By providing free art materials to some of our city’s best art 
teachers working with some of our poorest students, we not only make a difference in the lives 
of these amazing and gifted children, but also make a positive impact on the environment 
and educate the creative community in both the value of volunteerism and the reality of the 
waste in our profession.” 

-DIAN SOURELIS, PARTNER, BRAINFOREST AND EXECUTIVE DIRECTOR, CREATIVE PITCH

Brainforest, Inc., Chicago, Illinois
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All images by Leonard Gertz (www.leonardgertz.com) 
(top left) A teacher signing in at an event. (top right) 
Donated supplies. (left) Media Kit. (bottom right) A 
teacher shopping. (bottom left) A teacher talking with 
Dian Sourelis, Executive Director of Creative Pitch
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Dollar Bank has included the arts in its business since the 1870s when it commissioned 
an artist to create the signature lions guarding the front door of the Fourth Avenue 
branch. It is now embarking on a major project to restore and replicate the two 
brownstone lions at the historic Fourth Avenue building in downtown Pittsburgh. 
The lions are nearly 138 years old and are two of the most celebrated sculptures 
in the city; however, due to their age and the ongoing harsh climate to which they 
are exposed, they have undergone considerable degradation. After consulting a 
number of experts, the bank decided to move the originals to a stable indoor 
environment and replace them with an identical pair. The lions continue to inspire 
the bank’s partnerships with the arts. The new headquarters Dollar Bank branch 
in Cleveland commissioned an artist to translate a photograph of the Pittsburgh’s 
Fourth Avenue lion into a 20-by-25-foot glass tile mosaic. Using more than 
412,000 tiny glass tiles, artist Cecilia Silva, of Bisazza Company based in Vencenzia, 
Italy, created a magnifi cent and massive 512-square-feet mosaic image of Dollar 
Bank’s stately lion. Located in the all-glass Galleria complex, visitors to downtown 
Cleveland can view the lion 24/7.

The practice of including art in its banks continues to this day. When Dollar 
Bank remodels banks or constructs new ones, local artists paint the wooden 
construction wall surrounding the construction site. As part of a Halloween 
celebration, the branch in Mayfi eld Heights, OH, held a window painting contest 
for grade-school children. Historical community photographs are also displayed 
prominently in all the bank’s 53 branches. 

For the past seven years, Dollar Bank has been a major sponsor of The Three 
Rivers Film Festival in Pittsburgh. The bank is also the main stage sponsor of 
the Three Rivers Arts Festival, which attracts artists from across the country for 
this 10 day event which has been held in Pittsburgh’s downtown annually for the 
past 50 years. As part of an annual celebration for the people of southwestern 
Pennsylvania, Dollar Bank has sponsored The Dollar Bank Jamboree at the 
Point for the past 13 years. This daylong celebration highlighted by a free concert 
in Pittsburgh’s Point State Park features Country Music’s top headliners.

Dollar Bank led a consortium of banks to provide more than $7 million in fi nancing 
to build August Wilson Center for African American Culture in recognition of the 
award-winning Pittsburgh-born playwright August Wilson. In addition, the bank 
produced a fi lm on the life of August Wilson entitled August Wilson’s Pittsburgh: 
The Ground on Which He Stood and presented it in the David Lawrence Convention 
Center as part of a fundraising effort for the center.

As part of a fundraising effort for the Carnegie Museums, it sponsored DinoMite 
Days and the creation of two dinosaurs that remained on display throughout the 
region as part of the fundraiser. Similarly, the bank sponsored the creation of a 
guitar as part of a fundraising event for Cleveland’s United Way and the Rock & Roll 
Hall of Fame. The guitar adorns its headquarters branch in Cleveland’s Galleria.

The bank also sponsors the International Film Festival in Cleveland, The Cleveland 
Jamboree, free Summer Courtyard Concerts, the Pittsburgh Glass Show, Journey 
of Refl ection, and the Sparx Gallery Hop & Greater Cleveland Art & Gallery Festival.

“From our founding in the mid-1800s right up to today, we at Dollar Bank believe that support 
for the arts means more than just making contributions to arts organizations. Over the years, 
we have tried to create opportunities for our citizens to enjoy the arts, from historic stone 
sculptures, to magnifi cent murals, to free concerts to emotional and inspired fi lms about 
people and places important to all of us.” 

-ROBERT P. OELER, PRESIDENT & CEO, DOLLAR BANK

Dollar Bank, Pittsburgh, Pennsylvania 

Nominated by Pittsburgh Technology Council
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(top left) Restoration of Dollar Bank’s Fourth Avenue building architecture. (top right) 
Bisazza of Italy’s Cecilia Silva created a lion mosaic to watch over the Galleria branch. 
(above) Dollar Bank’s DinoMite Days Family Day at the David Lawrence Convention Center. 
(right) Rock and Roar by Irene Sukle for Cleveland’s Guitarmania exhibition.
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