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Size of Nonprofit Arts Field
Number of Nonprofit Arts Organizations in U.S.
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Sources of Revenue for Nonprofit 
Arts Organizations (Estimated)
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History of NEA Support

$64.0 million 

$104.8 million 

 $124.4 million 

$99.5 million 

$176.0 million 

$2.9 million

$158.8 million 

FY 2007

2006

2005

2004

2003

2002

2001

2000

1999

1998

1997

1996

1995

1994

1993

1992

1991

1990

1989

1988

1987

1986

1985

1984

1983

1982

1981

1980

1979

1978

1977

1976

1975

1974

1973

1972

1971

1970

1969

1968

1967

1966



History of NEA Support
NEA Funding Fails to Keep Pace with Inflation
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Government Support for the Arts
Federal, State and Local

1994 to 2007
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Private Sector Support 
for the Arts – Decline in 2005…
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…But a shrinking share of the 
total
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Business Giving to the Arts
Source: Business Committee for the Arts

Trends in Business 
Support

2000 2003

Number of U.S. 
businesses

10.4 million 11.6 million 

% of businesses 
contributing to the arts 
(cash/non-cash) 

25% 36%

Median arts 
contribution per 
business

$800 $794

Total arts contribution $1.56 billion $3.32 billion



Corporate Giving 1998-2005
source: The Conference Board; figures in thousands
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Corporate giving –
steadily declining market share
Source: The Conference Board

Percent of Corporate Giving Going to the Arts
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It’s Not Just Grants - Sponsorship  
Trends and Numbers 

IEG forecasts that total 
sponsorship spending in North 
America will grown from $7.63 
billion in 1999 to $12.09 billion in 
2005
Arts get 5% of total sponsorship 
dollars, compared to 69% for 
sports



Other trends in 
corporate giving

Mergers and acquisitions – often fewer 
large corporate givers in a community
Downsized giving staffs – driving trend of 
fewer but larger grants
Rise of strategic philanthropy and single 
issue giving
Dispersed giving through local units and 
subsidiaries may undercount arts giving
Rise in accountability and assessment –
may depress arts giving which is hard to 
measure



Other trends in 
corporate giving

Growing interest in “instrumental value”
of the arts – funding arts through 
education and community development 
giving.
Generational change of decision-makers 
– new, younger CEOs often are not arts 
supporters
Growing competition with disaster relief, 
education, health and other social 
issues.
Globalization – declining % for domestic 
giving



More Information?

Gsteuer@artsusa.org
www.AmericansForTheArts.org

mailto:Gsteuer@artsusa.org
http://www.americansforthearts.org/
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